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SOUPAPHONE MANIVONGSACK : EFFECT OF INTEGRATED MARKETING
COMMUNICATION TOWARDS PURCHASE DECISION THAI SERIES OF CONSUMERS
IN LAO PEOPLE 'S DEMOCRATIC REPUBLIC, MEDIATING ROLE OF THAI SOFT
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This research focuses on studying the effect of Integrated Marketing
Communication (IMC) and Thai Soft Power on Consumers' Decisions on Thai Series in the Lao
PDR. The objectives are to explore both the direct and indirect effects of Integrated Marketing

Communication and Thai Soft Power on Consumers' Decisions on Thai Series in the Lao PDR.

This quantitative research utilized a questionnaire for data collection from 400
samples who had experience in watching Thai series in Vientiane Capital, Lao PDR. The sample
was selected using purposive sampling. For data analysis, descriptive statistics were used to
analyze general information of the respondents, and inferential statistics were used to test the
hypothesis Analytical methods included Simple Linear Regression Analysis for direct effects,
Multiple Regression Analysis for mediating effects and Sobel Test at a 0.05 level of statistical

significance.

The results of the study found that (1) Integrated Marketing Communication has a
positive relationship and has a direct effect on Consumers' Decisions on Thai Series in the Lao
PDR (b =.953, p <0.001). (2) Integrated Marketing Communication has a positive relationship
and has a direct effect on Thai Soft Power (b =. 859, p < 0.001). (3) Thai Soft Power has a
positive relationship and has a direct effect on Consumers' Decisions on Thai Series in the Lao
PDR (b=. 852, p<0.001). And (4) Thai Soft Power is a variable that mediates a positive effect
between Integrated Marketing Communication and Consumers' Decisions to Thai Series in the

Lao PDR (Path ab: b=0.415, p < 0.001). Therefore, it confirms that Integrated Marketing



Communication combined with Thai Soft Power plays an important role in increasing interest and
decision to watch Thai Series in Lao PDR. Thai Soft Power helps strengthen the connection
between the cultures of the two countries, while integrated marketing communication helps

marketing reach the target group more effectively.
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913994 Costa (2023)

MONAURITU

aanunlalsuuan

The Korean wave influence makes me willing to

travel to Korea.

o 4 = A
G]fE)WG]WTJL’J@ill‘V]EJlliJ‘V]‘]Jﬁ/ﬂuﬂﬁmE]ﬂ

[ ax J
SusuTHIF Ine

I recognize South Korean popular culture related

products by the influence of the Korean wave.

onsnanegaumsal taz Tmusssuh

Y [ @ 4
Tndiaeey Inalums@ensursuasd ne

I have a favorable impression of South Korean

popular culture related products.

Foran1193 Inerrsenszauliaid Ing

Y 1 a
1uaaau

I have a favorable impression of South Korean

popular culture related products.

[ C4 [ A
ﬂTWﬁﬂﬂmmﬂﬂﬂﬁuuﬁiiuqﬂﬂlucﬁiﬁ ¥IY

Yy " A A dgl
Gl‘l"i“]ﬁﬁllﬂﬂ HINAATUUINYIUU

The country has a political system that serves the

needs of its people.

[ 1 a Y [
ﬂ'lﬂigﬁﬂ1§ﬁ\1lﬁ§3\lﬂ1u3ﬁ\lu‘ﬁiiﬂqﬂﬂ

N Y Ya P A 2
ﬁﬂNﬁiﬂN@ﬁﬂﬂTN“ﬂiﬁl‘lﬂﬂ WINYIUU

The country has a rich cultural heritage.

awanaivesszmalng vhlvtdauly
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G]ﬂimll"]ﬁ’ﬁllﬂﬁl UINYIVU

I recognize South Korean popular culture related

products by the influence of the Korean wave.
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I feel close to Korean pop culture.
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Fdlne' il uoded

I recognize South Korean popular culture related

products by the influence of the Korean wave.

o 4 ] Y I =X
W@W@W"I’JL'J@iellﬂx‘lllVlfJ GH’JEJGlWLﬂUﬂQﬂ’JnJ

1 [ o Y ]
UANAINUBDIIAUUDITUY 1/1']11’7“]55?(1‘1/]8]1“

Y
AAMuNINUU

I love and enjoy Korean pop culture.
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913994 Costa (2023)

MONAURITU

aanunlalsuuan

I will definitely try products from South Korea.

Mudamuasd Inatuilse s

It is very likely that I will buy products from

South Korea.

A 1 = 1 ' a A
MUULIAIIN 1/]1“5]3&5]@{5]111"]53’61”11/]8

Iy

I will purchase products from South Korea the

next time I need products.

' A o A J 1A J
ﬂ?ﬂlaﬂﬂiﬂ"lmclﬁﬁulﬂﬂ UINNNHITUDY

Uszimadu 9

I will purchase products from South Korea the

next time I need products.

1 A v o an
MusurouluaInsinuaas “]ﬁﬁuhflt’l

I will definitely try products from South Korea.

d‘ A d' [ | v Aa
welasd Ineisealuy muazdaaula
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913999 Abu-Alkeir (2020)

MONAURITY

aanunlaulsunan

I always take decision by myself

1 o v A Ao == -4 9
VHMIJﬂﬂzﬂﬂﬁui%ﬂiﬂ%u%’iﬁqﬂﬂﬂ’m

ANDIUAND

913999 Hien and Thang (2020)

MONAURITY

aanunlaulsunan

I will introduce this brand’s product to my

friends

1 o A ¥ A [
Vnui]%l,luglw‘]ﬁﬁvlﬂEJGlWLWf]u"U'ENVHH

I’m confident of purchasing this brand’s product

regardless of time

Y
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Hien and Thang (2020)
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4. Assist. Dr. Douangta Bouaphavong
Deputy head of Department of Forest Economic and Wood Technology, Faculty
of forest Science, National University of Laos.
5. Ms. Souvanna Phengsisomboun
Head of Natural Resource Management Unit, Faculty of Environmental
Sciences, National University of Laos.
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ANUFUWUT TUNAN A TIT WA UL UAKIAAT R = 0 uaaddals 1
[ o Y [ [ a Q( [ o S Y o dy
anuduwusou Tagaansoutlanaszauaduilszansandunus 1a aail
(Hinkle et al., 1988)
0.00 — 0.30 SEAUANNAURUT AN
0.31-0.50 SEAUANNAURUT A
0.51-0.70 SELAUANNTURUT 11unang
0.71-090  sgAuANNENIUS  gu

0.91-1.00  sgauANuENUS  gawn

{ " a £ v o o 4 o o
GﬂiNﬁ 16 ﬂ1’ﬁ'l|ﬂ‘§$ﬁﬂﬁﬁﬂﬁﬂwu‘ﬁﬂlﬂﬂﬂ'ﬁﬁﬂﬁﬁﬂ?iﬁa1ﬂu°l_l‘ﬂllvim1ﬂ1§ “If@”l/\l@W'l'JL’J'Oﬁ]l‘V]fJ

uazmsandulesusdsd Inevedus Inalu a1 a1

3 Manduus
aals
X, X, Y
MITOATMIAMAUUVYTUINT (X,) 1.00
yoran1nes Ine (X)) 0.767%*  1.00

midadulafusudsd Inovesduslnalu alilan(v)  0.727%%  0.728%*  1.00

*52AUNITIAYNINADA 0.05 (2-tailed)

#5EAUNITIAYNNADA 0.01 (2-tailed)

UNnu ﬂ13ﬁﬂﬁ1‘iﬂ1‘i§la1ﬂuﬂﬂﬂ“‘im1ﬂﬁ
s s
Unu G]if]"l/\IGIWTJL’J’é)iU]MEJ

unu msdaduleiurndid InovesduiTaalu ali. an

A 1 4 v o J
INNITNN 16 NUMN ﬂ1i§’ﬂﬁ1iﬂ1§§laWHL‘U”}J’]ﬁJﬁﬂHﬂTi (Xl) ﬁmmanwuﬁmw’m

o o 4 [ = DA a £ o 4 A o v o w
ﬂU“BE’JV\I@WTJL’JE’Jﬁ]lTIEJ (X)) Gll!igﬂ‘]_li;ﬁ nmaulseansanaunus 0.767 NITAVUITIAYNN

anan 0.01
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1 [ V4 4 [ v
ludrnvesnnuduiusuesnsd@odsmMaaIauuuys g (X,) Ianuduius

[ v A @ J a @ i
n1uannumsaadulefurudid nevesdusInalu add.a1 (v) luszavga A

o a £ o Y4 1 o v o w Aaaa
dulseandandunus 0.727 NszautiodAynanan 0.01

1 o v o J = [ 4 o
nazludrnvesnnudunusvesreddanI1mes ne (X,) Ianuduiusnnuiniy
v A @ J a @ {1 o a £
msandulafurudid Inevesdus Inalu adl.a1 (v) luszauge dadulszans

9 a

andunus 0.728 Aszauiivdnaneanan 0.01

@ 1 1 @ 9 Yy [ o J a = @ A
MNAAAINAITI WU GI’JLHJTU'NGIH‘JJ?]'JHJﬁiJ‘W‘L!‘ﬁGlu‘Vlﬁ‘ﬂ'l\?LﬂEJ'JﬂuLLﬁgiJﬂ1
o a £ v o d 1 J 1 a 7
ﬁﬂﬂi$ﬁﬂ‘ﬁﬁﬁﬁhwu‘ﬁ@g5$°ﬂ?1\1 0.727 - 0.767 llﬁgﬁﬂ’JHJWiN1$ﬁﬂﬁﬂﬂ1§ﬂlﬂi1gﬂﬂ1iﬂﬂﬂﬂfJ

Tudrausae

a 4 Y 4 % a 4 a 9 (] 1
1.3 Anszvdanudunusvesd s laslnseimsnanooduduodiadg
. . . . 9 a a d Aaa
Simple Linear Regression Analysis) 4a¢ lsmatinms e nadaauns
maam%@‘wvj (Multiple Regression Analysis) 5IUDINITNATDY Sobel Test

a [V ~ Y o A
AUTAVUATIU ANAITNN 17-28 llﬂ ANU

a { 4 ~ v o Aa A
t’fllll@i1u“ﬁ 1 ﬂﬁ?f’él’L’fﬁﬂ1iﬁa1ﬂllﬂﬂuim1ﬂ1ihﬂ’31m’diJWH‘ﬁ“VH\‘I’U’JﬂmeJ@VI‘ﬁWﬁ

N19ATY (Direct Effect) Aomsaaaulasuyudid Inovesdus Inalu aiilan

M13797 17 Model Summary ¥94ms@oasmsaaiauuuysamsaemsdadaulosusnasd

Inevesdus Inalu aahl. a1

R R Square  Adjust R Square Std. Error of the Estimate Durbin - Watson

0.727 0.529 0.528 0.441 1.579

A A

[ [ES
1INM5 10N 16 W awalsduluiil fe MsFea1smMsnaIALUVYIVING A5
a ( % v a o an a ~
aFueA)s Fenae maaaduleiuandEd lnevesdus Inalu aiil.an Tdiledovas
. 2 = [ d‘ d' 1 1 o s KR 9 é =
52.8 (Adjust R* = 0.528) uaziifadvdu q Ndwwadoamlsawdndeiovas 47.2 Fvzlinig

asunaiuan Idnnminageuauuaguluddudaly
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MR 18 MIINTILHMIDADDTFUFUDE1INI0UDINTADEITMIAAIAUDLYTUINITADAS

(%

dadulafusndid InovesdusTnalu aiil. an

Collinearity Statistic

auls B B t Sig
Tolerance VIF

A1AaN (Constant) -0.011 -0.058  0.954
MIAOATNMIADIAUVVYIUING 0.953  0.727 21.130 0.000* 1.00 1.00

R =0.727, R’=0.529, Adjust R’= 0.528, Durbin — Watson= 1.579, F= 446.477, Sig= 0.000*

*53AUNBEIAYNNADA 0.05 (2-tailed)
#5AUNAIAYN AN 0.01 (2-tailed)
{ a 4 a (] 1
1INAISNA 18 HAMITAATIZHNIDANUITFUAUDE1910 (Simple Linear Regression
4 1 o o 1
Analysis) YDIMITOEINMIANALVUYTUINTADFONANIIIBS INY 1A Tolerance 1Az VIF
. . ui' 1 2 g’/ zdy =
(Variance Inflation Factor) 2gn  1.00 LN Gl’JLL‘]JﬁGluﬂTi‘VIﬂﬁEJ‘UﬂNu‘lunﬂﬂluﬁi
o v A 1 @ a (Y .
ANNFUNUTITUFY (Problem of Multicollinearity) 5¢1319AsdaszuazALsA Fanas
1 ; 1 [ a Jd v 1 T W a Q’ =Y [
AN 10 (Hagn NUSIITYY, 2546) taznu Maulszanioanosaziuual (B) 1101
0.953 1A Sig.= 0.000 H1PENI 0.05 WLPUSTUFVVATIU 1 UAAIIN MITOETNMIAA
= v A (% a2 J Y a L] A v o W
puuysanmsinamsaaaulesusudsd Inevesdus Inaly  alilan  edudidedingna

[

aaa J y ~ v o ~
ﬂ@ﬁi$ﬂ°ﬂ 0.05 ﬂiﬂ’)ﬁ@ fﬂiﬁ’i)ﬁ1’iﬂ1‘i¢]ﬁ1ﬂlmﬂﬂv‘im1ﬂﬁ UANVUFAUNUITNNUINUASY

2

a a . v Aa o a2 9y A
BNTNANNATY (Direct Effect) msanaulaiuanasd nsvosdus Inalu aii.ann awse

4
v A

HEAAIANNITOADDY 19 A91

AuMsANUFNTUS IuguuuaguuuA (Unstandardized)
aumsg Y =a+bX
Y =-0.011 + 0.953*%(X)

! 4 o A 4 1w a £ ' A A
azlldn wenuguiladeduliad Tasmduilsz@nsoanosiisined 9 -0.011 n3

v o Y v A @ I
%ﬂﬁ’]iﬂ’liﬁa1ﬂllﬂﬂuﬁm’]ﬂ’]ﬁ flﬂ')’lllﬁl]WU‘ﬁ‘Vl'l\‘]‘U'Jﬂﬂ‘]Jﬂ'ﬁ@]ﬂﬁuGlﬂﬁU‘]ﬁJ%ﬁulﬂEJ"U'E'N
9

H H 'd
AusTaaly mlilan Nszauisdngneadan 0.05 Tasiamdulsz@nsoanesazuunay

' ' Y
(B) 1 0.953* ®ueAUN Lﬁ’f)ﬂ"lﬂl’f)ﬂﬂﬁﬁ"f)fﬁiﬂﬁ@ﬁimmﬁuiﬂﬂﬂ"ﬁ VAN 1 1HIE A1V

v A 1 axn J 9y A A 421 v
msdadulaiuruasd InsvoduiIoaly ailan aziway 0953 wide Tageanunsa

A o

wonsal lAseeaz 52.8 (Adjust R'= 0.528) edniivdngynananizay 0.05 Iaoiianu
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4 t4 Y
ﬂaWﬂlﬂaﬂuN’W]ﬁﬁ’]uﬁlUﬂ'ﬁWfJ']ﬂiﬂ! (Std. Error of the Estimate) (N1NU 0.441 UASHINITD

d v A o A Y Aa 9 A 1
WITINTU ﬂﬁlsllﬂ\iﬂTiﬂﬂﬁuﬁl%TU‘IﬂJ“h'ﬁﬁ‘lﬂﬂmﬂﬂﬁjﬂﬁjﬂﬂﬂlu a1, an Ulﬂ WDNIIUNIUDINIT

ﬁamimmmmmuyjimwmi AIAUMT Y =-0.011 + 0.953*(X)

{ a o 4 4
A5 190N 19 fni’J!ﬂ§1$ﬁﬂ1ﬂ’JWNﬂﬁWﬂLﬂﬁﬂuﬂl@\ilﬂ‘]&lﬁﬂﬁjN (Residual) ‘ll’f)\iﬂTiﬁfJﬁ"liﬂ"liﬁﬁ']ﬂ

puuysanmsaensaaaulesusndsd Insvesdus Tnalu aahl. an

Min Max Mean  Std. Deviation N

Predicted Value 2.086 4755 3.969 0.466 400
Residual -1.848 1.562  0.000 0.440 400
Std. Predicted Value -4.053 1.684  0.000 1.000 400
Std. Residual -4.191 3.541  0.000 0.999 400

INA1519N 19 1NDAATIZHAWINIIL TNUDIR MUY WU AIAIINARIANADUVDN
Y , A A 1w =3 a
IAHANAN (Residual) NANRALININY 0 LAAIDINTUINUWLUNA
i a g (%% v J ' 1 4 aa
W9INTIZHAIANUTUNUFIZHIIAINIINAAIANAON (Autocorrelation) VINADA
Durbin — Watson 910915197 17 Model Summary WU91 duuAgIuil 1 Jauniny 1.579 4o
1 J a : [ < a '
52431 1.5 - 2.5 191104 2 viuenud guudagiuneanuanuiudaszveniniu
. . . )
ATIAINAOUATINUNTHUA LaZTAIUANIANAOUNIATFIUVDINITNYINTH (Std. Error of

[ 9
the Estimate) 0¢#1 0.441 apandonuvoanauiesduvesnms Idaunsonnoe

a { 4 ~ v o Aa A
’(?filll@i1uﬁ 2 ﬂTi?f@’L’fﬁﬂ1§ﬁﬁ1ﬂllﬂﬂuim1ﬂ1inﬂ’31hﬁiJWH‘ﬁ“V]N’U’JﬂLLﬁmJ@VI‘ﬁWﬁ

. 1 4 4
M4A34 (Direct Effect A9 ¥aWan121793 e

A 4 1 s s
A1 1NN 20 Model Summary GU’E'Nﬂﬁ?TE]’ﬁTifﬂiGlaW]LL‘UUuim1ﬂ1iﬁﬂcﬁfl1/\|@w1’)n®ivlﬂEJ

R R Square  Adjust R Square Std. Error of the Estimate Durbin - Watson

0.767" 0.588 0.587 0.352 1.686

ﬁ]"lﬂﬂ']ﬁTQﬁ 19 W‘]J’JI”IﬂTif?f@ﬁ"liﬂ']'i@ﬁ?ﬂullﬂ‘]a‘lﬁﬂﬂﬂ"lﬁ ﬁTNTiﬂ@%UTﬂ“K@V\IﬁWT?U@%
Y A 9 . 2 = o A A 1w a K 9
ll‘VIEJ llﬂLWfNﬁf‘Jflﬁ$ 58.7 (Adjust R"= 0.587) tazifaveau 9 Naswaneaulsnuonnesoay

& = a A a 9 a o W v
41.3 qmlzuﬂ1sa151J1mw3Jmu"lmmmsmﬁauaumgm“luamua@"lﬂ
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AT 21 MIVATILHMIDADBITUAUDIIINGUDINTADATNIAAUVDYTUINITAD

Collinearity Statistic

auls B B t Sig
Tolerance VIF

A1AaN (Constant) 0.589 3.884  0.000*
MIAOAITNIADIAUVVYIUINT 0.859 0.767 23.835 0.000* 1.00 1.00

R =0.767, R’=0.588, Adjust R’= 0.587, Durbin — Watson= 1.686, F= 568.097, Sig= 0.000*

*52AUTIAIAYNINADA 0.05 (2-tailed)
#5AUNAIAYN TN 0.01 (2-tailed)

MPATIA 21 HAMITIAIZHN5DA0BEITUFUBE 1948 (Simple Linear Regression
Analysis) Gummifd'famimimmu‘uummmwia«vaﬂﬁwnna?lm 11 Tolerance t1az VIF
(Variance Inflation Factor) ®gfi 1.00 ueAsdl ﬁ’mﬂﬂumimﬁam%ﬂfj"hjﬁﬂﬂujm
ANUFUTLTIFUdY (Problem of Multicollinearity) 521 edmilsdaszuazdulsny #ins
fimdnd 10 (Faen Niwdiy, 2546) HazNUN mdulszansonnesnzIuLAL (B) m1ny
0.859 uAZA Sig= 0.000 Fufoend 0.05 SwweuSuaUNAFIM 2 uaaI MIdedsMIAAIN
wuuysanmsiinareserldmaneslne eduiifedidyneadanszay 005 nanfe ms
éamsmmmmmuyjmmi HANNFURUTNIUINLAZIBNTNAN9ATe (Direct Effect) M
yodnies Ine

a1 lemunuideseduldned Taemdulszansonnesiidaeii i 0.580 ms
éaﬁﬁmmmmmuyjmmﬁ fanuduiusmanduserldnines Ins Aszaunivdin
Maaaan 0.05 Taslimdulseans nanesnziuuay (B) # 0.859* HuneA iioAueems
?%amimmmmmuyjmmﬁ Wiy 1 mice mveaeidnineding wiiuiy 0.859
W18 TagansaneInsal lasesas 58.7 (Adjust R’= 0.587) azinﬁﬁ’ﬂt?wﬁaumnaﬁaﬁizﬁu
0.05 T@ﬂﬁmmﬂmmﬂéeummzmiumiwmﬂmf(Std. Error of the Estimate) (N1 0.352
A15199 22 MIINTILHAMANUANIAIAGDUYDUABANAIT (Residual) VOINIFABAITNITARIA

1 J 4
llﬂﬂuiﬂﬂﬂ’lﬁﬁ@cﬁﬂV\IﬁWTJnf]ill‘VlEl

Min Max Mean  Std. Deviation N

Predicted Value 2478 4884 4.176 0.420 400
Residual -1.326  0.974  0.000 0.352 400
Std. Predicted Value -4.035 1.684  0.000 1.000 400

Std. Residual -3.764 2.765  0.000 0.999 400




69

{ { a L4 @ J 1 4
11NA13199 22 1D ANTIZHANUNNZANVRIA LY WU AIAINAAIAINTOUVDY
Y . A A 1w = a
IAHANAN (Residual) NANRALININY 0 LAAIDINTUINUWLUNA
i a 1 o Y4 ' 1 4 aa
W9INIITHAANUTUNUFIZHINIAIAIINAAIANAOY (Autocorrelation) VINADA
Durbin — Watson 910915197 20 Model Summary WU31 duuAgIUTA 2 FAUNINU 1.686 B304
' ' a . @ I a 1
52491 1.5 - 2.5 191104 2 vuenud dauudgiunenuanuiudaszvesniniu
4 { o 4 L4
AAIANADUATINUNMHUA 1Az TANUADIAAAOUNIATFIUVOINTNEINTD! (Std. Error of

[ Y
the Estimate) g7 0.352 doandesnudoanaiiiosduvesns ldaunioanoy

a { o o o v a Aa 1
ﬁ‘JJllﬂi'lu‘ﬁ 3 GIf'EW‘IG]W'I'JL'JE]ihl‘V]ﬂﬁﬂ?'luﬁﬂwu‘ﬁﬂ'N‘lJ'JﬂLLﬁ%ﬁ@VI‘ﬁWﬁWWQGﬁQ (Direct Effect 919

nmsaaauleSurdsd Inevedus Inalu a1l a1

~ 4 4 [ v A [ == Y Aa
M15199 23 Model Summary v94%oWdaN1I1107 Insaomsaadulasusudsd Inevesdys Ina
1w a1a). an

R R Square  Adjust R Square Std. Error of the Estimate Durbin - Watson

0.728" 0.530 0.529 0.440 1.675

A 1 o o a v A [ a2 J Y a
2110M1519% 22 wuNwerdwnes Ine ansnesuemsaadulasusuasd lnevesdus Inn
Tu atld).ann diiieasesay 52.9 (Adjust R’= 0.529) uaziifadedu o Naewaneditalsaiudn

= 9 t‘ﬂ = a A a 9 a o w [
NIya 47.1 "]N%$1Jﬂ1§ﬂ‘ﬁ‘1JTEJLW1JW]Nhlﬂi]Wﬂﬂﬁﬂﬂﬁ@UﬁiJiJWQTH[luaW]‘Uﬂﬂul‘ﬂ

1 a 4 a 1 J o 4 1 v A [
A15197 24 ﬂ”l'i’Jlﬂi1$1’iﬂﬁﬂﬂﬂ@EJLGNLE%IH?JfJNNEJﬂJ’EN"D’@W@]W”I’JL’J@iUIVIEJ aomsaaaulosuyw

Fid Inovesrus Innlu aili. a1

Collinearity Statistic

auls B B t Sig
Tolerance VIF

A1MaN (Constant) 0.412 2432 0.015
oran1195 Ine 0852 0.728 21.187 0.000* 1.00 1.00

R =0.728, R’=0.530, Adjust R’= 0.529, Durbin — Watson= 1.675, F= 448.881, Sig= 0.000*

9 a

*52AUNEAAYNNADA 0.05 (2-tailed)

9 a

#*52@UUIAIAUNINEDA 0.01 (2-tailed)

9
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{ a J a ] 1
1INANTNA 24 HANITAATIZHMINANPUIFUAUOE Y (Simple Linear Regression
J 4 1 v A [ o a 1
Analysis) vesgodan1Ines Insaemsaadulasusudsd Inevesdus Inalu ai.a1n Tian
v 9 Y
Tolerance 118z VIF (Variance Inflation Factor) 0871 1.00 tefaad1 @ty lumsnaaeuaseii l
=y v o da Y . . . J (% = A1 o
WlyrANuduiusIFUAY (Problem of Multicollinearity) 5¥MI19A0IA M5 HIAITUAIE
1 Y a o 1 1 o a £ a 1w
171 10 (a1 NUBHTY, 2546) taznuN mdnilszansonnssaziuuay (B) 1M1n1 0.852
J 1w X U Y a 1 o 4 1
uazA1 Sig. AU 0.000 Faloona 0.05 WepLTUANNATIU 3 uEAIN FaWANIIIDS INvdD
v A o an J Y Aa 1 A v o W aaa o
msdadulasurasd lnsvowdusloaly  alilan  edniisdrgyniadanszau  0.05
J A o 4 = v o d Aa A A o
nanfeo ¥orAN1795 Ing IanudunusneInuazionsnan19asa (Direct Effect) AUN13
dadulasuwuas d Ineveadys Inalu ail. a1
. 4 o A { 1o a £ ' H <
a1 a1 enuguifasedulini Taemduilszanioanosiininei 71 0.412 soua
o = v o o v A o A Y a =
Wes Ing Tanuduiusneuaniumsaadulasusudsd Inevesdus Inalu aii.an #
4 1 U a Q’ = { 1
sgaUtisd AN NaDan 0.05 Tasliadulsz@nsoanesnzuunay (B) N1 0.852* Hl18AINI
d' 1 4 4 A 49! 1 1 v Aa [y == 4 Y a
Wemvereddn1Ineg Ing indu 1 e mvesmsaaaulyiusudsd Insvedus Tnalu
' Y
a1l1).a17 sz 0.852 v Taseunsonensal lasooay 52.8 (Adjust R’= 0.528) 06191
QQli' U

v o 4 4
HITAYNNTIANTEAY 0.05 Iﬂﬂﬁﬂ??ﬂﬂﬁ?ﬂlﬂﬁ@uﬂ’]@ﬁﬁ’]uﬂluf‘ﬂi‘WfJ']ﬂim (Std. Error of the

Estimate) N 0.440

{ a g 4 4
A15190 25 ﬂ13’Jlﬂi'lgﬁf"ﬂﬂ’J']Nﬂﬁ?ﬂlﬂa@uﬁllﬂﬁlﬂﬂﬂﬂ?gl}N (Residual) ‘lJf’J\iﬂﬁ’ﬁﬂﬁﬁﬂ']i@ﬁTﬂ

1 o 4
L!fLIUuﬁﬂ!’]ﬂ’]i@]@“ﬂﬂi"l@?‘l’nnﬂﬁllﬂfJ

Min Max Mean  Std. Deviation N

Predicted Value 2456  4.671  3.969 0.467 400
Residual -1.967 1.402  0.000 0.439 400
Std. Predicted Value -3.238 1.502  0.000 1.000 400
Std. Residual -4.466 3.183  0.000 0.999 400

{ { a d % 1 1 4
%']ﬂ@ni'lﬂﬁ 24 Lﬁ’f]')l;ﬂi']%Wﬂ')'liJ!WiJ'l$ﬁﬂJ"ll@\W]’JLL1J'1J NWUN ﬂ?ﬂ??ﬂﬂﬁ?@lﬂﬁ@uﬂ]@ﬂ

IAHANA (Residual) UAURABININADY 0 LAAIDINTUINLILULIAA

§ o J v o J ' J 4 aa
W9NIITHAANUFUNUFIZHINIAIANINAAIANAOY (Autocorrelation) VINADA
Durbin — Watson 9109113191 23 Model Summary W31 duu@gIuil 3 BAWMAY 1.675 ¥30g

1 1 a { @ I a 1
TENINWN1.5-2.5 !,"ﬁ}'lslﬂ's%,2 NUIYAITUI ﬁllllﬁﬂ']ulﬁﬂ')ﬂﬂﬂ'ﬂﬂlﬂu’f]ﬁigell’f]\iﬂ'lﬂﬁ'lll
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4 { o 4 J
ﬂa1ﬂlﬂﬁ@u¢lﬁﬂﬁ1yﬁﬂ'}ﬁuﬂ u.azﬁﬂanmammﬁ@ummgmmmmiwmmm (Std. Error of

[ }
the Estimate) 011 0.440 apandonuvoanauiosduvens Isaumsonnoe

a A 4 J < @ U v o ' A
auuagIui 4 senannes nailludwlsdwiuanuduiusszninmsdeaismsnain
@ v A @ o =
suuysanmsnumsaadulasusudsd lnevesdus Inalu aal. an
v Y
M3INATOUBINTNAAUNAN (Mediating Effect) i vz1l5znou ldrensnaaen
9

o dy
MNHUA AU
9

A a A N o a v v ~ J
TUADUN 1 DNTNAN1ATA (Direct Effect) 3na)sdase lildadmlsan Soan

=

Path ¢’ Havzimanaaevludrduae 1
9 H v
TUADUN 2 DNTNAN1ATA (Direct Effect) 3nad)soase li/ddnsnanunais
~ ' = Y Y a A
138071 Path a C]fﬂhlﬂF\Iafﬂﬁ‘ﬂﬂﬁﬁ]ﬂuﬁ’)ﬂ’lﬂﬁllllﬁﬁ?uﬂ 2 (Path a:b=.859, p< 0.01)
) A _ a a . o v v o ~ '
TUADUN 3 DNTNANATA (Direct Effect) 3naa)saunara lldadwlsay Soni
X o Y A N o W 1 @ {
Path b $99L3MINATOUAIY Multiple Regression Tudduse 11 (IMC_T, SP_T) AIN1T 190N

26-27

{ 4 o o '
Gﬂi'l\?ﬁ 26 Model Summary 6]]'0\‘1fﬂiﬁﬁ]ﬁ'liﬂ'liﬁa'lﬂuﬂﬂyﬁm'lﬂ'ﬁ LL@$%@V\I@WT§H@51‘WH@@

msdaduleSusudsd Inovesdus Inalu el an

R R Square  Adjust R Square Std. Error of the Estimate Durbin - Watson

0.774° 0.599 0.597 0.407 1.647

PAASNN 26 NUNMITOAINIAMAUVVYITUINMST  Uazzerdan1Iies Ing
a ¥ A @ o a
amnsoosuemsaaauleiurudid Inevesdus Tnnlu aian Idiliedosas 59.7 (Adjust

2 é = a A a 9 a o w %
R =0.597) G]Ni]%iJﬂ1iE]‘ﬁ“lﬂElLWllm3JUlﬂiﬂﬂfﬂiﬂﬂﬁﬂﬂﬁhh@ﬁWNiuﬁ1ﬂUﬂﬂqﬂ
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{ a J a 1 3 4
SN 27 ﬂ'l'i'JLﬂ313‘14’ﬂTif]ﬂﬂf)EJLGINLﬁ?{uﬂﬂNQW‘t’JﬂJfNﬂWi%ﬂﬁ'ﬁﬂ']ﬁ@ﬁ']ﬂllﬂﬂﬂuﬁﬂﬂ

M3 uazgendnnes Ine demsdaduleiurudi § Insvesdus Tnnlu ol an

auls B B t Sig
A1A97 (Constant) -0.296 -1.659 0.098
IMC T 0.537 0.410 8.279 0.000*
SP T 0.484 0.414 8.359 0.000*

R = 0.774, R’=0.599, Adjust R’= 0.597, Durbin — Watson= 1.647, F=296.801, Sig= 0.000*

FJ v ]

TunoUN 4 oNTNandou (Indirect Effect) 1308NENaAUNAN (Mediating Effect)
= 1 = o Y o w 1
i38n71 Path ab #9991 5NATOUAY Sobel Test Tuarausa 1y

MAVABNIAD NTNATBUBNTNANIIB BN (Indirect Effect) HI0ONTNAAUNAN
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Frequency Table
(WA
Cumulative
Frequency Percent Valid Percent Percent
Valid %19 110 27.5 27.5 27.5
‘Hfljﬁ 290 72.5 72.5 100.0
Total 400 100.0 100.0
018
Cumulative
Frequency Percent Valid Percent Percent
valid #0130 67 16.8 16.8 16.8
31-401 254 63.5 63.5 80.3
41-509 69 17.3 17.3 97.5
wnnd so 7 dul 10 25 25 100.0
Total 400 100.0 100.0
AUNN
Cumulative
Frequency Percent Valid Percent Percent
valid  Taa 160 40.0 40.0 40.0
ausd 231 57.8 57.8 97.8
ne3e/ nihe 9 23 23 100.0
Total 400 100.0 100.0
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Cumulative
Frequency Percent Valid Percent Percent
valid 17 12 3.0 3.0 3.0
1-51) 72 18.0 18.0 21.0
6-101 163 40.8 40.8 61.8
10 3wl 153 383 383 100.0
Total 400 100.0 100.0
anidlumsg3dInedeiion
Cumulative
Frequency Percent Valid Percent Percent
valid 1 asudeu 48 12.0 12.0 12.0
2-3aduideu 162 40.5 405 52.5
4-5 a¥udou 69 17.3 17.3 69.8
1NN 5 ASAREY 121 30.3 30.3 100.0
Total 400 100.0 100.0
HANTIATIZHADANTTUU 991'1umiéamsmmmmmuysmmﬁ
Statistics
IMC1 IMC2 | IMC3 | IMC4 | IMC5 | IMC6 | IMC7 | IMC8 | IMC9 | IMCI10
N Valid 400 400 400 400 400 400 400 400 400 400
Missing 0 0 0 0 0 0 0 0 0 0
Mean 4.2525( 4.1400| 4.1375 42525 4.2075| 4.0400| 4.1500| 4.2275 4.2875| 4.0600
Std. Deviation .64791 .65304 .68173 73491 73879 74484 62728 .68697 70433 71951
Skewness -410 -475 -418 -.893 -.725 -394 -.306 -.608 -.816 -414
Std. Error of
122 122 122 122 122 122 122 122 122 122
Skewness
Kurtosis -.192 .604 .048 1.051 551 -.029 241 .320 909 -.040
Std. Error of
243 243 243 243 243 243 243 243 243 243
Kurtosis
Minimum 2.00 2.00 2.00 1.00 1.00 1.00 2.00 2.00 1.00 2.00
Maximum 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00




a ¢ aa dJ d
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Statistics
SP1 N SP3 SP4 SPs SP6 SP7 N sp9 | sP10
N Valid 400 400 400 400 400 400 400 400 400 400
Missing 0 0 0 0 0 0 0 0 0 0
Mean 42100 4.1025| 4.1875| 4.1850| 4.1575| 4.1875| 4.2075| 4.1875| 4.1200| 4.2175
Std. Deviation 69434 67686 | .71317| .69785| .75440( .72364| 70760 .70611| .72589| .69383
Skewness -804|  -566| 749  -492| -691| -938| -618 -s540| -s42|  -s01
Std. Error of
122 a2z a2 a2 a22| a2 122 a2 a2 a22
Skewness
Kurtosis 1664 1050 1.015| -054 663 1.842 477 285 361  -.153
Std. Error of
243 243 243 243 243 243 243 243 243 243
Kurtosis
Minimum 1.00 1.00 1.00[  2.00 1.00 1.00 1.00 1.00 100 2.00
Maximum 500 500 s500| s500| s00[ 500] 500 500{ 500 500
HAAINAMIINTIZHADANTIUM (Descriptive Statistics) Mumsaaaulasurauasainaves
Auslanly ald. an
Statistics
DII DI2 DI3 DI4 DIS DI6 DI7 DI8
N Valid 400 400 400 400 400 400 400 400
Missing 0 0 0 0 0 0 0 0
Mean 39775|  3.8850|  3.9025 39950 3.8500|  4.1400|  3.9400|  4.0650
Std. Deviation 81772|  85651|  .88880|  .79785|  .79944|  .76934|  78290|  .75975
Skewness -.567 -.691 -.690 -794 -581 -876 -367 -.626
Std. Error of Skewness 122 122 122 122 122 122 122 122
Kurtosis 204 624 296 1.038 582 1.369 -125 662
Std. Error of Kurtosis 243 243 243 243 243 243 243 243
Minimum 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00
Maximum 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00




a q ‘Y
Nﬁﬂ1i'3!ﬂ§1$ﬁﬁ1ﬂ?]3~l!§@&lu (Reliability) N=30

IMC
Case Processing Summary
N %
Cases Valid 30 100.0
Excluded” 0 .0
Total 30 100.0

a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics

Cronbach's Alpha | N of Items

.850 10

SP
Case Processing Summary
N %
Cases Valid 30 100.0
Excluded" 0 .0
Total 30 100.0

a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics

Cronbach's Alpha [ N of Items

915 10
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D)
Case Processing Summary
N %
Cases Valid 30 100.0
Excluded" 0 0
Total 30 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

925

IMC

HANTANTIZHAINNNTOIY (Reliability) N=400

Case Processing Summary

N %
Cases Valid 400 100.0
Excluded” 0 0
Total 400 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

.887

10
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SP
Case Processing Summary
N %
Cases Valid 400 100.0
Excluded® 0 0
Total 400 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha | N of Items
925 10
D)
Case Processing Summary
N %
Cases Valid 400 100.0
Excluded 0 .0
Total 400 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

915

114
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Correlations
Correlations
IMC T SP. T DI T

IMC T Pearson Correlation 1 767" 727"

Sig. (2-tailed) .000 .000

N 400 400 400
SP T Pearson Correlation 767" 1 728"

Sig. (2-tailed) .000 .000

N 400 400 400
DI T Pearson Correlation 727" 728" 1

Sig. (2-tailed) .000 .000

N 400 400 400

** Correlation is significant at the 0.01 level (2-tailed).




Test Hypothesis 1: Direct effect

Variables Entered/Removed®
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Variables Variables
Model Entered Remaoved Method
1 IMC_T® Enter
a. Dependent Variable: DI_T
h. All requested variables entered.
Model Summar)fJ
Change Statistics
Adjusted R Std. Error of R Square Durhin-
Model R R Square Square the Estimate Change F Change df1 df2 Sig. F Change Watson
1 7278 529 528 44115 529 446.477 1 398 .000 1.579
a. Predictors: (Constant), IMC_T
h. Dependent Variahle: DI_T
ANOVA®
Sum of
Model Squares df Mean Square F Sig.
1 Regression 86.889 1 86.889 | 446.477 .000°
Residual 77.455 398 195
Total 164.344 349
a. Dependent Variable: DI_T
h. Predictors: (Constant), IMC_T
Coefficients®
Standardized
Unstandardized Coefficients Coefficients 95.0% Confidence Interval for B Collinearity Statistics
Model B Std. Error Beta t Sig. Lower Bound | UpperBound | Tolerance VIF
1 (Constant) -.011 190 -.058 954 -.384 362
IMC_T 953 .045 727 21.130 .000 865 1.042 1.000 1.000
a. Dependent Variahle: DI_T
Collinearity Diagnostics®
Condition Variance Proportions
Model Dimension | Eigenvalue Index (Constant) IMC_T
1 1 1.993 1.000 .00 .00
2 .007 17.139 1.00 1.00
a. Dependent Variahle: DI_T
Residuals Statistics®
Minimum | Maximum Mean Std. Deviation N
Predicted Value 2.0862 47553 3.9694 46665 400
Residual -1.84883 1.56215 .00000 44059 400
Std. Predicted Value -4.035 1.684 .000 1.000 400
Std. Residual -4.191 3541 .000 .999 400

a. Dependent Variable: DI_T




Test Hypothesis 2: Direct effect

Variables EnteredRemoved®
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Variables Variables
Model Entered Removed Method
4 IMC_T? Enter
a. Dependent Variable: SP_T
h. All requested variahles entered.
Model Summary®
Change Statistics
Adjusted R Std. Error of R Square Durhin-
Model R R Square Square the Estimate Change F Change df1 df2 Sig. F Change Watson
_1_ 7677 .588 587 35250 .588 568.097 1 398 .000 1.686
a. Predictors: (Constant), IMC_T
h. Dependent Variable: SP_T
ANOVA®
Sum of
Model Squares df Mean Square F Sig.
_1 Regression 70.590 1 70.590 | 568.097 .000°
Residual 49.454 398 124
Total 120.044 399
a. Dependent Variable: SP_T
h. Predictors: (Constant), IMC_T
Coefficients?
Standardized
Unstandardized Coefficients Coefficients 95.0% Confidence Interval for B Collinearity Statistics
Model B Std. Error Beta t Sig. Lower Bound | UpperBound | Tolerance VIF
1 (Constant) .589 152 3.884 .000 291 .887
IMC_T 859 .036 767 23.835 .000 .788 .930 1.000 1.000

a. Dependent Variahle: SP_T

Collinearity Diagnostics®

Condition Variance Proportions
Model Dimension | Eigenvalue Index (Constant) IMC_T
E 1 1.993 1.000 .00 .00
2 .007 17.139 1.00 1.00
a. Dependent Variable: SP_T
Residuals Statistics®
Minimum | Maximum Mean Std. Deviation N
Predicted Value 2.4789 4.8847 41762 42062 400
Residual -1.32690 97454 .00000 .35206 400
Std. Predicted Value -4.035 1.684 .000 1.000 400
Std. Residual -3.764 2.765 .000 .999 400

a. Dependent Variable: SP_T




Variables Entered/Removed®
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Variables Variables
Model Entered Removed Method
1 SP_TP Enter
a. Dependent Variable: DI_T
h. All requested variables entered.
Model Summanf’
Change Statistics
Adjusted R Std. Error of R Square Durhin-
Model R R Square Square the Estimate Change F Change df df2 Sig. F Change Watson
_1- .728° 530 529 .44052 530 448.881 1 398 .000 1.675
a. Predictors: (Constant), SP_T
h. Dependent Variable: DI_T
ANOVA®
Sum of
Model Squares df Mean Square F Sig.
_1 Regression 87.109 1 87.109 | 448.881 .000°
Residual 77.235 398 194
Total 164.344 399
a. Dependent Variable: DI_T
h. Predictors: (Constant), SP_T
Coefficients?
Standardized
Unstandardized Coefficients Coefficients 95.0% Confidence Interval for B Collinearity Statistics
Model B Std. Error Beta t Sig. Lower Bound Upper Bound | Tolerance VIF
_1 (Constant) 412 169 2432 .015 .079 745
SP_T .852 .040 728 21.187 .000 173 931 1.000 1.000

a. Dependent Variable: DI_T

Collinearity Diagnostics®

Condition Variance Proportions
Model Dimension | Eigenvalue Index (Constant) SP_T
1 1 1.992 1.000 .00 .00
2 .008 15.312 1.00 1.00
a. Dependent Variahle: DI_T
Residuals Statistics®
Minimum | Maximum Mean Std. Deviation N
Predicted Value 2.4563 46711 3.9694 46724 400
Residual -1.96739 1.40205 .00000 .43997 400
Std. Predicted Value -3.238 1.502 .000 1.000 400
Std. Residual -4.466 3183 .000 .999 400

a. Dependent Variable: DI_T

Test Hypothesis 3: Direct effect




Test Hypothesis 4: Mediating effect

mediator

variable
- ) (SB
\ 3

independent \SE &) o dependent
variable variable

A: | 0.859

0.484

SEa: | 0.036

© © © ©

SEg: | 0.058

Calculate!

Sobel test statistic: 7.87701038
One-tailed probability: 0.0
Two-tailed probability: 0.0
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