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64920444 MAJOR: BRAND COMMUNICATION; M.Com.Arts (BRAND
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NAWARAT KHAMMEE : BRANDING FOR AGRI-TOURISM ATTRACTION IN
RAYONG PROVINCE: A CASE STUDY OF SUPATTRA LAND. ADVISORY COMMITTEE:
SUCHADA PONGKITTIWIBOON, 2024.

This qualitative research investigates the successful branding process of
Suphattra Land, an agritourism site in Nong Lalok, Ban Khai district, Rayong province,
leading to its recognition with the Thailand Tourism Awards (Kinnaree). Employing
information content analysis, participatory field visits, and in-depth interviews, the study
engages three key informant groups: 4 individuals from Suphattra Land's entrepreneurs
and employees, 4 personnel from government agencies promoting agricultural tourism,

and 15 Thai tourists.

The findings reveal that Suphattra Land follows the 10 branding processes
outlined by Morgan & Pritchard and the Word Tourism organizations, as well as the
European Travel Commission (2009). The pivotal process in achieving success is the
brand performance verification stage, culminating in Suphattra Land's reception of the
13th Thailand Tourism Awards (Kinnaree) in 2021, specifically in the attraction category.
Conversely, the nonessential process is competitor analysis, as Suphattra Land
positions itself as Thailand's inaugural and largest agricultural tourism destination,
negating the need for such analysis. The study underscores the distinctiveness of
branding agricultural tourism destinations, emphasizing the importance of stakeholder
consultation. Suphattra Land prioritizes engagement with agricultural groups,
government agencies, and travel management entities, facilitating their involvement

through tailored garden tour programs.
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|
A

Paid Media @aIneanuaginuausaziasansdu ive lidemaiutlszandunug

Y a

11ansnauginsuandsasn1sdadanslidinguiuslna A Print Ads, TV Ads,
4 A e 4 oA e 2.
Sponsored, Event @eaaulaiiasdanan wardesaulaiesdeniadiiu Al
1. Facebook: MARUNNIIAN W.A. 2557 — AUEINEW N.A. 2565
1szinnda: Uszanduwus a1un 16 as nalas 128,691 AL AN 4,134 AL UTF

13,777 A3

Tnasaazidandangislumiens

F1319431N1980419H WA Facebook

inuszasdraniiomda | s1uau

N.A. ) Like Comment Share
Facebook Tnas

2557 sz dunus 1 215 28 0
2558 SEEE e PO AT 0 0 0 0
2559 tszandunus 1 757 252 0
2560 sz duwus 1 371 38 0
2561 sz duwus 1 535 38 0
2562 SHEE e PO 2 189 29 120
2563 tszadunus 5 6197 842 1025
2564 SHEE e PO 1 29 7 2
2565 tszadunug 4 120398 2900 12630




2. YouTube: lUABUNNTIAN W.A. 2552 — UL W.A. 2565

Uszinnde: Usyanduiius a1uau 28 ad1l sanAuaisUNA 1,898,027 A5

Tnasgazidandsingialumens

wmeiignlng aau 542 | wiiien suginsaus

¢ .93¢84
1 202K views * 1 month ago

B inmiiisalne & friends
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sz lng aau 542 | wuiign FUAANTIMAUA 252809 WD SIUFANTIUAUA 2.57889,

F19NA7LUN1TRAINIUAS YouTube 1898augs N uaus

| Cherocco Beach Club, MAUEIIUNT 52809, ...

ingilsrasAvantiamda | Suou _
NW.A. . Views Like
YouTube Tnam

2552 Uszandunug 1 2,141 3
2553 Usea1duAus 0 0 0
2554 tszandunug 0 0 0
2555 Uszandunug 2 8,570 8
2556 szandunug 0 0 0
2557 Uszandunug 2 3,506 12
2558 Uszadunug 1 8,415 19
2559 Uszandunug 2 7,982 32
2560 Uszadunug 1 491 2
2561 Uszandunug 6 91,584 543
2562 Uszadunug 1 169,736 1,300
2563 Uszandunus 2 2,759 45
2564 Uszadunug 4 140,299 1,293
2565 szt dNAus 6 1,462,544 | 19,478
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Owned Media &efilugaanianisdeansisaunanvasuiiiuresaauginauaus
TaaF9tuneanaza1nnrnnaningals Aa Website/Mobile Site, Retail Stores (Online and

Offline), Line, Facebook, YouTube m‘ﬁ
1. Facebook Page: https://www.facebook.com/suphattraland TuAauiueneu
W.A. 2565
AUIUAUNALAA (Like) A1U31 86,882 AU LAZAWRARIN (Followers) a11491 89,980 AL

[

UNNBFAI: 30 LHEIEI W.A. 2557

Tnaseazidandsingialumans

1 ' o
A (%3

F13987LN1588419IUAE Facebook 189A3UAMILALS (NAaNIUNA 232 Tu)

“mqﬂezmréi'mml,ﬁﬂmﬁa AU
NW.A. p Like Comment Share
Facebook Tnam
2557 Uszandunug 26 271 0 17
T 0 0 0 0
AATNNNTUE 3 28 0 9
2558 tszanduniug 16 425 42 18
TN 0 0 0 0
ANLdTUN928) 0 0 0 0
2559 sz duwus 20 1,660 145 143
T 0 0 0 0
AETNNNITE 0 0 0 0
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FagiszasAvaniiamda | dwou '
W.A. v Like Comment Share
Facebook Tnwam
2560 sz duwus 23 10,242 760 684
TN 0 0 0 0
A9LETNN3UE 1 3,600 368 616
2561 Uszandunug 21 51,834 8,403 4,699
TN 1 3,600 368 616
AN Eralbniald 0 0 0 0
2562 sz duwus 9 1,262 72 103
TN 5 4,500 2,016 4,319
NG PRV labRTatd 2 165 14 8
2563 Uszandunug 21 4,825 973 1,431
TN 10 3,028 310 487
AN Eralbniatd 1 76 26 9
2564 tszanduwus 7 1,219 115 199
TN 26 8,756 2,422 3,578
N[ ErValabhiald 0 0 0 0
2565 Uszandunug 10 2,561 505 975
TN 26 13,712 2,061 2,711
A9d3uNI9Nel 4 619 161 193

2.

Aulas: https:/suphattraland.com/th

@RHKGINT?
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3. YouTube:
https://www.youtube.com/channel/UCZ1D4swhOFtJP3LplConwog/videos
TuAauiuaneL W.A. 2565 ANUIBALRARIN (Subscribers) A1 20 AL

SUNNasa: 3 JUNAN W.A. 2561

Uszinn@e: Usyandunus a1uau 13 add sanAugieuNn 1,404 A

Suphattra Land
20 subscribers
HOME VIDEOS PLAYLISTS CHANNELS ABOUT
Uploads = SORTBY

213 0
waTuTadl Micro nano bubble 38 nFeu dmgAn 380 Fou augAnm Asmaimiduaiulal aoug FugANTIAUS FoBLE dR
Audnuazualal UAUATEEDY uaus Eue3 ANTWAUA T2EDY

6 views -+ 3 years ago
21 views + 10 months ago 12 views - 2 years ago 242 views « 2 years ago 11 views - 2 years ago

&

Sneak out @gAnTIuaANS HDITHUDY @AM TIANH FI8Ms wanumios @gAnT T i ainrwaud T ginTuaus
kb N uaus srune kbl TN

6 views + 3 years ago 1 view * 3 years ago 5 views * 3 years ago 27 views + 3 years ago 972 views * 3 years ago

Tnasaazidandangislumiens

[
1 (%

F13987LN15R8AINIUAS YouTube 19389ugs s uaus (HRansunm 13 dw)

'S'slqﬂezmﬁmmtﬁamﬁ@ AU

W.A. " Views Like
YouTube Tnam

2561 Uszandunug 1 50 0
2562 Uszandunug 8 1,068 9
2563 Uszandunug 3 265 1
2564 SEEE e PO AT 1 21 1
2565 tszadunug 0 0 0
4. Line shop:

https://shop.line.me/@suphattraland?fbclid=IwAR0Q_k3UPf8mD9qJtWkQWO
dLpXe9UJXungQO080MQsDkTWwzMsJkeggM7b38
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TuRauAueNe L W.A. 2565 ANUILALLTIWNEY (Friends) A7119% 5,620 AL
JuNNFT: 22 W18 W.A. 2564

dszinnde: T auou 2 wad gnla 4 aaadiu 2 wad 12

< 99+ U suphatt..nd(0A) @ B =

(U =]
; Suphattraland (OA) & &
F35R Aru MY MIND @
vinsAx
5 nAdaunndayas i la
. FestiWOW i1dou 9 3113081 wivigaaailildiane: ua
1-30 Auend Gaida soudout ot afivsziunaunau ihinge
s " fr A&d
Product Q

Popular 11

Zou & Haluuusua

Earned Media e iflugeininisaednssesinvieaiienidnunldisnsaesan
AANIWAUA LATHNITNATIAUAT UFNN1TUDIAIUGANIUAUA AD mi[ﬁ?\i/m@um:ﬁ N9
e LU a1 19988 Owned Media fing 7 VBAAIUGITNIVNUAUA NITUULUNEUAN
13017 thuteaneeslatmesnies fil

1. Wongnai: https://www.wongnai.com/restaurants/200012JM-

%E0%B8%AAY%E0%B8%AT7%EN0%B8%99%E0%B8%AA%EN%B8%B8%E0%
B8%A0%E0%B8%B1%E0%B8%97%E0%B8%A3%E0%B8%B2%E0%B9%8
1%E0%B8%A5%E0%B8%99%E0%B8%94%E0%B9%8C

TAauRUIEL W.A. 2558 - AU W.A. 2565

fHe1uun19339 24 330 SruaiIRR 17 ARe TEEUSL 1 an 102 Fyrisals lu

AINIATLEIDY



wong@

©Q WuwanwA. v  dougfnswaus

$1u aougnnsmaus

d@ougniinsanaus

Tnasaaziandangialumias

F13983LUN13R841 AR Wongnai

anUasu

nniu

® Wags:uu Vv

08:00 - 16:30

'S'mqﬂezmﬁmmtﬁﬂma:a ATUIU >

W.A. — LIRS
Wongnai 591
2558 sz dunus 4 45
2559 SIEE e PO AT 2 45
2560 sz dunus 4 4
2561 st dNAUs 2 4
2562 Hszandunus 7 47
2563 Usea1dNAUs 1 3
2564 tszandunus 1 4
2565 Uszanduniug 3 3.3
2. Pantip:
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https://pantip.com/search?q=%E0%B8%AA%E0%B8%B8%E0%B8%A0%EOD

%B8%B1%E0%B8%97%E0%B8%A3%E0%B8%B2%E0%B9%81%E0%B8%

A5%E0%B8%99%E0%B8%94%E0%B9%8C&timebias=true

lupauunNIAN W.A. 2556 - ATUENEI W.A. 2565

A o ?/ v ¥ o =X v
HAMRIUNITFNNTSY) 21 N7 AUIRNANN 141 NIy
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wiusn \§anviay v win fianssu uanwaue duq v Aunuu Pantip

CR wimanugdmsuaus 250 1nv Aua3aylsase

Wity

http://pantip.com/topic/30155619/comment17-1

sauflasunan duliulamssaswstnvAuua nndu Wwerawr Mugimnuaudasmian

A 250 um @wduaung somaibinilainmeuinduniaulauzas

Thvinlaildany WuAdolildudse.. ahlduas... ifndulas llfunaiuau 55555.....a1x. 1shaududinin

Tnaseazipandsingisluniss

F1319a31N19884a19H AR Pantip

ngiszasArauiiomda | d1uou .
WA L | ANNLTU
Pantip naey

2556 tszandunus 5 67
2557 Uszandunug 5 283
2558 tszandunus 5 167
2559 sz duwus 0 0
2560 Hszandunug 3 33
2561 sz duwus 0 0
2562 tszandunus 1 7
2563 SIS e PO AT 1 0
2564 Uszandunug 0 0
2565 SEEE e PO AT 1 8

3. YouTube:
https://www.youtube.com/results?search_query=%E0%B8%AA%E0%B8%A
7%E0%B8%99%E0%B8%AA%E0%B8%B8%E0%B8%A0%E0%B8%B1%EQ
%B8%97%E0%B8%A3%E0%B8%B2%E0%B9%81%E0%B8%A5%E0%B8%
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99%E0%B8%94%E0%B9%8C+%E0%B8%A3%E0%B8%B0%E0%B8%A2%
E0%B8%AD%E0%B8%87
eLuLa'ﬂullﬂﬁ"]ﬂN W.A. 2552 — NUEINEIU W.A. 2565

dszinnde: Ussaduiug aauau 123 AdL eanAugianum 299,539 AL

UWlVV s yWide niSeu seeee 2565 LidAanan "Taugans
T 2 ug waus"” iunisauamuiliaiuusn | NackPahn Life

| 118K views * 4 months ago
‘, NackPahn Life

NackPahnLife #ywileyi5au #durian Please like, comment, and subscribe! [> yWilsi

B niFeu fimugdnruausd 2022 vatu LINE
’ﬁ "

Tnaseazidandsingialumens

dl 1 dl o s
mmmg‘ﬂma‘mmmmm YouTube UNATUANNTILAUA

ngiszasArauiiamda | 1oy _
NW.A. ‘ Views Like
YouTube Tnam

2552 sz dunus 1 2,141 3
2553 sz duwus 1 4,320 4
2554 tszandunus 6 17,761 12
2555 sz duwus 2 512 3
2556 sz dunus 3 1,299 7
2557 st dNAUs 1 164 0
2558 tszandunus 2 77 0
2559 sz duwus 2 8,191 29
2560 tszandunus 5 6,618 41
2561 sz duwus 7 3,236 19
2562 tszadunug 16 22,068 342
2563 SHEE e PO AT 25 29,269 479
2564 tszadunug 17 25,633 607
2565 sz duwus 35 178,250 1,656
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4. Facebook: 1upaulupauNnIIAN W.A. 2557 — FUENe W.A. 2565
szinnda: Uszandunus a1unu 187 a nalad 15,345 AL AN 2,189 AL LT 220

AT

é Snowfang-Fon Yang a## dugnnsuaue / Suphattraland Rayong
\ 5 WounIAN Nong Karok - @

N 5 Wi

Tnaseazidandsingiclumens

F1319431N1980419W WA Facebook

ingilszasAuaaiamda | 4oy

W.A. ” Like Comment Share
Facebook Tnan

2557 sz duwus 38 1361 205 5
2558 sz dunus 35 3146 316 3
2559 sz duwus 11 785 74 5
2560 tszandunus 38 3645 556 12
2561 sz duwus 10 1032 261 3
2562 sz duwus 5 816 69 2
2563 SHEE e PO 14 1219 150 14
2564 tszadunus 5 746 137 58
2565 UseadNAus 31 2595 421 123
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